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WELCOME
HUGUES PORTRON
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CHANNEL 01 FRENCH

CHANNEL 02 ENGLISH

CHANNEL 03 SPANISH

CHANNEL 04 GERMAN

TRANSLATIONS
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ALPINE BRETAGNE CLUB
Serge Bichon

CLIO V6 PASSION
David Schmaltz (Chairman) 
Benoit Poisson 

CLUBE DE ANTIGOS RENAULT
Paulo Gomes De Sousa (Chairman)

NEW ARRIVALS!
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CLUB GENERATION RENAULT 20 & 30
Jean Marc Lemaître (Chairman) 
François Clauvelin

RENAULT ALLIANCE CLUB PASSION
Gérard Gutmann (Chairman)

RENAULT 4 NEDERLAND
Paul De Jonge (Chairman) 
Hilde Van De Kerkhof

NEW ARRIVALS!
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CAR ILE DE FRANCE
Jean Claude Lamort (Chairman) 
Bernard Dumas

AIR 5
Matthieu Rolland (Chairman) 
Eric Brezovac (Boutique Development Manager) 

AMICALE PASSION RENAULT 5
Emmanuel Schneider (Chairman)
Catherine Garnier (Deputy Secretary)

AMICALE RENAULT 16
Jean-Paul Brunet (Chairman)
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ASSOCIATION DES ANCIENS D’ALPINE
André Desaubry (Chairman)
Jacques Bornic (Deputy Treasurer)

AMICALE R15/ R17
Olivier Janier-Dubry (Treasurer)

ANTWERPSE RENAULT OLDTIMER CLUB
Wermer Bruyninckx (Treasurer)

ASSOCIATION MACONNAISE ALPINE GORDINI
Jacky Guinet (Chairman) 
Marie Hélène Janin

CAR DOUAI
Lucien Halle (Secretary) 
Claude Boillet



MARKETING & COMMUNICATION
RENAULT CLASSIC

OCTOBER 2011 CONFIDENTIAL 
RENAULT PROPERTY

-

CAR LE MANS
Jean-Michel Blin (Chairman)

CAR OCCITAN
Daniel Dussart

CAR SANDOUVILLE – LE HAVRE
Alain Courel (Chairman)

CLIOV6.NET
Shaun Williams (Administrator)

CLUB DES AMATEURS D’AMATEURS D’ANCIENNES 
RENAULT DE BELGIQUE ET ALPINE CLUB DE 
BELGIQUE
Wilfried Pelgrims (Chairman)
Jean-Marie Verleye (Treasurer)
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CLUB D’ANCIENNES RENAULT DES PAYS BAS
Robert Van Rossum (Chairman)
Alexandra Roctus

CLUB RENAULT 5 GT TURBO
Rafael Garcia-Atrio (Chairman)
Ignacio Leirana-Castillo (Vice-President)

CLUB R-5 GT TURBO de CATALUNYA
Carmen Novials-Peiris (Chairman) 
Xavier Domper (Vice-President)

DEUTSCHER ALPINE UND RENAULT CLUBS
Sabine Krause-Holtermann (Chairwoman)
Inge and Joachim Philipp
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FLORIDE CARAVELLE CLUB DE FRANCE
Patrick Revolon (Chairman) 

GENERATION R5
Mickael Cheere (Chairman)
Corinne Cheere (Secretary)

INTERNATIONAL TURBO 5
François Moncheny (Chairman)

4L - R6 CLUB DE FRANCE
Jérôme Derruau (Secretary)

RENAULT ALPINE OWNERS CLUB
Stephen Dell (Chairman) 
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RENAULT CLUB .CH
Christoff Schiegg (Chairman)

RENAULT FRERES CLUB
Jon Dayton (Chairman)

RENAULT OWNERS CLUB
Alasdair Worsley (Chairman and Webmaster) 
Malcolm Bailey (Treasurer) 

SOCIETE D’HISTOIRE DU GROUPE RENAULT
Claude Dubreil (Chairman)
Laurent Le Maître (Administrator)
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RENAULT CLUBS MEETING
AGENDA FOR THE DAY
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10:35 / 10:50 Introduction by Steve Norman 15 mins
10:50 / 11:00 Renault Classic 2012 Programme 10 mins
11:00 / 11:20 Technical Division Activity 20 mins
11:20 / 11:25 Reminder of the 3 projects 20 mins
11:25 / 11:45 Festival Renault 20 mins
11:45 / 11:50 Renault Classic Website 05 mins
11:50 / 12:05 Clubs Federation 15 mins
12:05 / 12:50      Questions / Answers 30 mins
12:50 / 13:00 Organisation of Commission Work 10 mins
13:00 / 14:00 Lunch 60 mins
14:00 / 15:30 Commission Work 90 mins
15:30 / 16:00 Break 30 mins
16:00 / 16:30 Reporting on work done 30 mins
16:30 / 17:00 Discussion 30 mins
17:00 / 17:05 Next Steps 05 mins
17:05 / 17:10 Conclusion 10 mins
17:10 / 17:20      Group photo 10 mins
17:20 / 19:20      Break
19:20 Joining the Shuttle to go L’Atelier RENAULT
19:30 / 20:00 Transfer to L’Atelier  RENAULT 30 mins
20:00 / 20:30 Visit of L’Atelier RENAULT Exhibition 30 mins
20:30 / 22:30 Dinner 120 mins

AGENDA FOR THE DAY
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RENAULT CLUBS MEETING
INTRODUCTION BY STEPHEN NORMAN
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Bienvenue – Willkommen – Welcome – Bienvenidos
Welkom – Bem Vindo

STEPHEN NORMAN
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RENAULT CLASSIC
2012 PROGRAMME
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08 CURRENT PROGRAMME
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TECHNICAL DIVISION ACTIVITY 
JEAN-LOUIS LE-TOHIC
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TECHNICAL DIVISION ACTIVITY

KEY FIGURES:

� A team of 8 technicians
� Installations:  technical workshop covering 2,500m²

storage zone covering 12,000m²

� Work orders since 01/01/2011:
102 including 14 restorations
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F1 ACTIVITY

- FW14B  1992

- FW15   1993

- FW16 1994

- B195  1995

- FW18   1996

- FW19  1997

- R25  2005

- R26  2006

F1 WORLD CHAMPION 
EXHIBITION
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DYNAMIC RESTORATION

A 443
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DYNAMIC RESTORATION

XB type LOTUS EUROPE RENAULT 8
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50 YEARS OF THE RENAULT 4

BEFORE AFTER
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50 YEARS OF THE RENAULT 4

BEFORE AFTER
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SPECIAL PREPARATION

4L MONTE –CARLO HISTORIC
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SPECIAL PREPARATION

« SALINE4FUN »

The fastest Renault 4  in the world : 236.2 km/h
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CURRENT PROJECTS 

ANNIVERSARY OF THE RENAULT 5

RENAULT 5 ELECTRIC RENAULT 5 GTL RENAULT 5 Automatic
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CURRENT PROJECTS 

ANNIVERSARY OF THE RENAULT 5

RENAULT 5 TL 2 RENAULT 5 Coupe RENAULT 5 Alpine Gr2
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PROJECT STATUS 
STEPHEN NORMAN
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Areas selected after the 9th April meeting:

01 Renault's "Woodstock".
The organisation of a major international events for Renault enthusiasts
� the first event will take place in France in September 2012. 
� The following events may be organised in different European countries each

year.
� Renault will organise the event itself while the clubs will be responsible for 

content. 

02 The set-up of a Website partly open to Club to facilitate contact between
them, and partly open to the general public. 

03 The proposal to create an organisation to federate the clubs. 

REMINDER OF THE 3 PROJECTS
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FESTIVAL RENAULT
FABRICE ROCHE
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FESTIVAL RENAULT

01 PHILOSOPHY

02 CONCEPT

03 CONTENT

04 STATUS

05  NEXT STEPS
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�� PHILOSOPHY

CELEBRATING ALL RENAULT!
A key moment to:

� Bring Renault enthusiasts together , regardless of the object
of their passion : modern or classic vehicles, passenger cars, 
commercial vehicles, family cars , sports cars, tractors, 
competition and so on.

A meeting to:

� Create a real Renault family spirit

� Share experiences

� Create a special relationship between the brand and its past, 

present and future customers
� Enjoy a unique experience
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� Gathering of all brand enthusiasts over two days, 

� organised by Renault 
���� supervised and coordinated jointly by Renault and the clubs.

This event will strive to be:

� Fun, friendly and generous , with entertaining, interactive events
on the theme of passion for automobiles.

� Participatory , with contributions from the clubs, Renault Classic
and why not from talents within the company.

� Promotional : putting the spotlight on Renault's heritage, its
different professions, people and enthusiasts….

� A milestone event which will be remembered as something
exceptional.

�� CONCEPT
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�� CONCEPT

� Annual event : held in a different
European country every year

� 1st event: 2012 in France 

� over 2,500 cars and 10,000
enthusiasts expected in 2012.

� Pricing policy to be defined

� positioned to better what other

brands do

� including major benefits for the

clubs involved
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"THE FESTIVAL RENAULT at the HEART OF THE DIAMOND BRAND "

illustrated by:

� A village built around the Diamond, which is at the heart of the various
infrastructures

� A diamond-shaped entrance taking you into the heart of the Diamond

� Heart-shaped badges saying "I was there"

� Photos taken in front of the Diamond …

�� VISUAL IDENTITY

� �� �� �� �� � �� � �� � �� � � �� �	��� �	��� �	��� �	�
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�� CONTENT – STANDARD LAYOUT
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�� CONTENT

RENAULT VILLAGE: at the heart of the event

� Exhibition space (vehicles, miniatures, toys etc.)
� Themed parking areas
� Club Stands 
� Anniversary areas
� Food Court
� Trade village ….

� Second-hand sales
� Children's entertainment
� Concert
� Elegance contest and so on.

EVENTS
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�� CONTENT

ON THE TRACK

� Dynamic demonstrations
� Parades
� Drives around the track
� First-time rides
� Test centres….

� Reception point
� Campsite
� Technical area
� Shuttle service 
� …

SERVICES
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�� STATUS

� A DATE: weekend of 22nd-23rd September 2012

� A LOCATION : Autodrome Linas-Montlhéry 

� On the outskirts of Paris (32 km), at the heart
of Europe

� Site served by a dense motorway network

� Historical site, familiar to all

� Renault beat speed records (1926 and 1934) 
and won races here
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�� SCHEDULE

����
� OCTOBER: Official announcement

����
� JANUARY: Presentation file sent out to the Clubs

� FEBRUARY: Club commitment

� MAY: Pre-registration opens
Meeting with the federation boards

� JUNE: Pre-registration closes

� SEPTEMBER: Festival Renault
Official announcement for 2013
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WEBSITE
STEPHANIE SCHMELZING
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WEBSITE

01 PRINCIPLE

02 CONTENT

03  NEXT STEPS
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� The set-up of an open website:

- with an open access for the general public

- and a reserved access for Clubs and Collectors.

� All operating costs covered by Renault.

� Content jointly coordinated by the Clubs and Renault, subject to legal
requirements.

� 3 targets

� The Renault Clubs

� Collectors

� Fans/the General Public

�� PRINCIPLE
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PUBLIC ACCESS

� Discover Renault Classic
� What's New

� The Renault Clubs

� The Collection
� Download

PRIVATE ACCESS - CLUB -

� Forum

� Profile management

� Events Online

PRIVATE ACCESS - COLLECTORS –

� Profile management

�� CONTENT

Become a Member
RENAULT CLASSIC
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Découvrez RC | Planète Club | Actualité Planning | C ollection Renault | Téléchargement | Forum|

Devenez Membres 
RENAULT CLASSIC

DRAFT

�� CONTENT

Renault Classic Spirit
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Découvrez RC | Actualités | Club Renault | la Collection | Téléchargement  | Forum

HOME FO

Ligne de Flottaison Annuaire club Renault

Renault Classic Spirit

Les clubs dabs le mondeClub Renault

Pays

Région

Ville

Modele

Rechercher
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�� NEXT STEPS

����
� OCTOBER: Drafting the specifications
� NOVEMBER: Choice of agency

����� ��	
��
����
���

�

� JANUARY : Appointment of the editorial team ( Renault/ Club)

� FEBRUARY: Architecture/model validation

SITE GOES LIVE

COMMITMENT: end of June 2012
TARGET: end of April 2012
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CLUBS FEDERATION
HUGUES PORTRON
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AGENDA

�� REMINDER OF THE OBJECTIVES

�� REMINDER OF THE SPECIFICATIONS

�� SUGGESTED SOLUTION

�� IMPLEMENTATION

05 NEXT STEPS
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�� REMINDER OF THE OBJECTIVES

A better Clubs federation = one of the 3 priorities id entified at the  
meeting held 9th April, in order to:

� improve relationships

� optimise communication 

� increase synergies

� between the Clubs and 
Renault

� between the Clubs
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�� REMINDER OF THE SPECIFICATIONS

Put forward a clubs federation system which is:
� flexible and simple

� free from restrictions

� inexpensive
� not time-consuming

� transferable to the different countries

� adaptable to local contexts
� respectful to the existing set-up

� efficient

� real added value for the Clubs and for Renault
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�� SUGGESTED SOLUTION: THE D’ARC EXAMPLE

Capitalising on the system set up in Germany 13 year s ago:
� Association Bundesverband Deutscher Alpine und Renault Clubs e.V.
� Founded in 1998, a registered structure
� Target: harmonising the activities of the German clubs and providing a link with

Renault 
� Unites 78 Alpine and Renault Clubs
� Represents 2,600 members
� Organises 1 AGM and a club meeting per year
� Takes part in the Germany WSR and runs various

activities
� Runs a website
� Publishes a newsletter, RHOMBUS, 3 times a year

prints and sends out 5,000 copies, free-of-charge, to the Clubs
� Negotiates special offers for members: discounts/NVs, destocking operations etc.
� No membership charge or annual subscription fee
� All clubs required to be active
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�� SUGGESTED SOLUTION: STRUCTURING

Capitalising on the structure set up in Germany:

Corporate
Communications

Reinhard Zirpel

Renault Clubs 
Coordination

Andreas Conrad

D'ARC Chairman
S. Krause-Holtermann

D'ARC Secretary
Inge Philip

5 D'ARC Regional
Directors

Renault Staff

Renault Staff

Elected for 2 years

Elected for 2 years by members -
Travel expenses covered by D'ARC



MARKETING & COMMUNICATION
RENAULT CLASSIC

OCTOBER 2011 CONFIDENTIAL 
RENAULT PROPERTY

-

Federation
Secretariat

�� SUGGESTED SOLUTION: POSSIBLE ADAPTATIONS

Adaptation of the German system possible in the foll owing respects :

Corporate
Communications

Reinhard Zirpel

Renault Clubs 
Coordination

Federation Chair

Federation
Secretariat

Members of the 
Federation Board

Possible adaptations:

� Permanent structure = Renault staff 
or remunerated by Renault 

� Chair person elected for 2 years

� Board organised by region, by club 
type (monotype, regionals, sports 
cars, etc.) or other criteria

or
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�� SUGGESTED SOLUTION: NATIONAL APPROACHES AND 
INTERNATIONAL COORDINATION

Set up a federation per country based on:

� simplicity

� flexibility/adaptation to local contexts

� closeness

� language

Ensure international coordination of these federation s

� via the DMCM

� at meetings bringing together board members from the different federations

� at an annual general meeting for all clubs during the Renault Festival 

� through the publications of the different federations (article sharing, 
exchanging information, "news from other federations" sections, etc.)
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�� SUGGESTED SOLUTION: IMPLEMENTATION
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PROJECT STATUS 
QUESTIONS / ANSWERS
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COMMISSION WORK
PRACTICAL INFORMATION
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ORGANISATION

Objectives 
� Share, optimise and validate the scheme put forward for the clubs federation

How?

� A form to be completed and presented by each group 

� Plenary discussions 

� Call for applications to support subsidiaries to set up the system
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BREAKDOWN OF GROUPS
Room: ELLYSPE

Facilitators
M. HOPKINS/ A.COUREL

Robert Van Rossum
Alexandra Roctus
Jon Dayton 
Bjorn Schelten
Stephen Dell 
Alasdair Worsley
Macolm.J.Bailey
Guy Knevels
Bart Hoedemaekers
Shaun William
Jean-Paul Brunet 
François Moncheny
Emmanuel Schneider 
Alain Courel/Mrs Courel
Wilfried Pelgrims
Serge Bichon/Mrs Bichon
Claude Bruneel
Daniel Dussart
André Desaubry
Paul De Jonge
Hilde Van De Kerkhof

Room: FLUENCE

Facilitators
V.WEGHSTEEN/ R. OLIVEIRA

Carme Novials
Xavier Domper
Rafael Garcia 
Ignacio Leirana
Paulo Gomes De Sousa 
Bernard Dumas 
Pierre Chaput 
Jean Michel Blin
Catherine Garnier 
Daniel Dussutour
Patrick Revolon
Mickael Cheere
Corinne Cheere
Philippe Leroi
Olivier Janier Dubry
Yves Dubreuil 
Benoît Poisson

Room: PANGEA

Facilitators
A. CONRAD/ JM.VERLEYE

Sabine Kraus-holtermann
Inge Philipp
Joachim Philipp
Jean-marie Morel
Bart Hoedemaekers
Werner Bruyninckx
Jean-pierre Quere
Jean Claude Lamjacky Guinet
Marie Hélène Janin 
Christoff Schiegg 
Mathieu Rolland 
Eric Brezovac
Benoit Chaunut
Gérard Gutmann 
Jacques Bornic
Lucien Halle 
Claude Boillet
Jean Marc Lemaitre
Christophe Ryckelynck
François Clauvelin
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Federation
Secretariat

SUGGESTED STRUCTURE

Corporate
Communications

Reinhard Zirpel

Renault Clubs 
Coordination

Federation Chair

Federation
Secretariat

Members of the 
Federation Board

Possible adaptations:

� Permanent structure 

� Chair person elected for 2 years

� Board Organisation

or
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LE SCHEMA PROSOSÉ PERMET DE : 
THE SUGGESTED ORGANISATION WILL HELP TO:

� Optimiser la communication entre les Clubs : 
Optimise communication between Clubs:

Oui / Non (Si non, pourquoi ?) :
Yes / No ( If not, why not?):

Amélioration(s) possible(s) : -
Possible improvement(s): -

-

� Améliorer les relations entre les Clubs :
Improving relationships between the Clubs:

Oui / Non (Si non, pourquoi ?) :
Yes / No ( If not, why not?):

Amélioration(s) possible(s) : -
Possible improvement(s): -

-
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LE SCHEMA PROSOSÉ PERMET DE : 
THE SUGGESTED ORGANISATION WILL HELP TO:

� Accroitre les synergies entre les Clubs :
Increasing synergies between the Clubs :

Oui / Non (Si non, pourquoi ?) :
Yes / No ( If not, why not?):

Amélioration(s) possible(s) :       -
Possible improvement(s):           -

-
-
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LE SYSTÈME PROPOSÉ EST :
THE SUGGESTED SYSTEM IS:

� Souple et léger :

Flexible and simple:

Oui / Non (Si non, pourquoi ?) :
Yes / No ( If not, why not?):

Amélioration(s) possible(s) : -

Possible improvement(s): -

-

� Peu contraignant/ Non chronophage

Few constraints/not time-consuming

Oui / Non (Si non, pourquoi ?) :
Yes / No ( If not, why not?):

Amélioration(s) possible(s) : -

Possible improvement(s): -

-



MARKETING & COMMUNICATION
RENAULT CLASSIC

OCTOBER 2011 CONFIDENTIAL 
RENAULT PROPERTY

-

LE SYSTÈME PROPOSÉ EST :
THE SUGGESTED SYSTEM IS:

� Peu couteux :
Inexpensive:

Oui / Non (Si non, pourquoi ?) :
Yes / No ( If not, why not?):

Amélioration(s) possible(s) : -
Possible improvement(s): -

-

� Transposable dans les différents pays/adaptable aux  spécificités locales :

Transferable to the different countries/adaptable t o local contexts:

Oui / Non (Si non, pourquoi ?) :
Yes / No ( If not, why not?):

Amélioration(s) possible(s) : -
Possible improvement(s): -

-
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LE SYSTÈME PROPOSÉ EST :
THE SUGGESTED SYSTEM IS:

� Respectueux de l’existant

Respectful of the existing structures

Oui / Non (Si non, pourquoi ?) :
Yes / No ( If not, why not?):

Amélioration(s) possible(s) :  -
Possible improvement(s): -

-
� Efficace

Efficient

Oui / Non (Si non, pourquoi ?) :
Yes / No ( If not, why not?):

Amélioration(s) possible(s) :  -
Possible improvement(s): -

-
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LE SYSTÈME PROPOSÉ EST :
THE SUGGESTED SYSTEM IS:

� Une véritable valeur ajoutée pour les Clubs et pour  Renault

Real added value for the Clubs and for Renault

Oui / Non (Si non, pourquoi ?) :
Yes / No ( If not, why not?):

Amélioration(s) possible(s) :  -
Possible improvement(s): -

-
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L’APPROCHE PROPOSÉE EST LA BONNE EN CE QUI CONCERNE  :
THE SUGGESTED APPROACH IS RIGHT, AS REGARD :

La mise en place d’une fédération nationale par pay s 
The introduction of a national federation per count ry

Oui / Non (Si non, pourquoi ?) :
Yes/No (If not, why not?):

Amélioration(s) possible(s) : -
Possible improvement(s): -

-

Une coordination internationale souple 
Flexible international coordination

Oui / Non (Si non, pourquoi ?)
Yes/No (If not, why not?):

Amélioration(s) possible(s) : -
Possible improvement(s): -

-
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REMARQUES GÉNÉRALES ET CANDIDATURES

Remarques générales
General comments

Candidatures pour accompagner les filiales dans la mise en place de la 
fédération     (Nom/Prénom, Club, pays) 

Applications to support subsidiaries to set up the f ederation
( Full name, Club, Country)
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COMMISSION WORK
REPORTING BACK
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COMMISSION WORK
DISCUSSION
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RENAULT CLUBS MEETING 
SUMMARY
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RENAULT CLUBS MEETING 
THANK YOU, LADIES AND GENTLEMEN!


